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SAMPLE



MONTH RECIPIENTS THEME/PIECE FORMAT PROCESS
DATE

BY 
WHEN COST # OF

PIECES
DESIRED 
RESULTS

ACTUAL 
OUTCOME

*E=Email     *PC=Postcard     *C=Call     *P/N= Personal Note     *F=Facebook     *NL =Newsletter     
*D2D=Door to Door     *W=Walk     *M=Mail     *I=Internet
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